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Vision

BRISBANE'S
DINING PLAYGROUND

With its urban warehouse design and unique/outdoor
spaces, Toombul’s new dining precinct will fuse food
with entertainment like nothing before in Queensland.
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A P I.Ac E WH E R E A destination that will be a melting pot of social activity and dynamic experiences.
TH E I M AG I N ATI 0 N P L AYS With a carefully curated tenant mix combining independent operators and established

cultvenues, a lively entertainment scene and active art program all set in a consciously

D AY AN D N I G HT designed space that delights and inspires all of the senses, this precinct truly ups the ante.
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Toombul's new dining playground is set to become a staple of the Brisbane foodie scene.
With insta-worthy offerings from bespoke and established venues, this precinct will
attract casual foodies and discerning palates alike. Here, dining out is about more

than just food; it's a fully immersive experience.

Ready to taste what's on offer?

Artist's Impression
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UPPING.THE ANTE FOR ENTERTAINMENT
DYNAMIC CULTURAL EXPERIENCES .~
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f=- 1 i S — i =¥ R A > with an 8-screen cinema complex will create a platform for entertainment
NEW ENTERTAINMENT SCREEN CINEMA LIVE N and experiences unrivalled in the Brisbane market, from day to night.
TENANCIES COMPLEX PERFORMANCE The stage is set. Want to play?
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Multi-dimensional indoor and outdoor spaces will be brought to life with a program of
activities and playful elements for all ages. i

Layered greenery, edible gardens, intimate nooks and art installations will heighten the
sensory experience, which transforms from day to night.

This vibrant and ever-changing cultural hub will continue to attract new audiences
with an invitation to explore, experience and connect.
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Want to find your social oasis?
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The Toombul Dining Customer . . a
HUNGRY FOR o9
HEIGHTENED EXPERIENCE
o

P
HIGHER &% INCOME

THAN BRISBANE METRO AVERAGE

Primary Catchment Secondary Catchment
Toombul’s affluent, (@) (@)
inner-city social set is driven by (o (o
experiences over mass consumption. PER CAPITA PER CAPITA

high disposable i,ncome and enviabl:e social life. AVG H UU SE J' OLD IN c UME $ 1 20’77 5
+13.7% ABOVE BNE BENCHMARK

Heavily influenced by social media and a desire to be
ahead of the crowd, they’ll go out of their way to check in
at Urban List’s ‘must see’ venues, seek out one-of-a-kind

experiences and be seen at the hot new place
everyone is buzzing about.

AVG HOUSEHOLD INCOME $131,840
+24.2% ABOVE BNE BENCHMARK

them return again and again
as loyal patrons to their
trendy and trusted
local haunts.

Appealing to this

Population Growth 1.8%p/A

Source: MacroPlan Dimasi 2018



The Toombul Dining Customer ,~
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TOTAL PER CAPITA RETAIL TRADITIONAL FAMILY HOUSEHC
EXPENDITURE FOR MTA RESIDENTS: WITH DEPENDENT CHILDREN |

T™1% 42.9%

above Brisbane benchmark
‘{

MTA F
/]\ 9 % Average Age 3é 3(/] onhE/IAZ
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SINKs & DINKs [N

40% &

In the Main Trade Area

5.6% higher than

Brishane average \




Beyond Dining

URBAN
ATTRACTION

Toombul is set to become the new heart of the north.
A lodestar that draws all, from far and wide, with the
promise of discovery and possibility.
Boondal “ @

SECONDARY
NORTH WEST
Nudgee
Geebung
SECONDARY
Main NORTH EAST
Trade Area
Westfield Chermside @ Population
Chermside Medical Centres
over next 10 years
SECONDARY ox 2 SOUTHERNTROSS WAY @ Bisbane Atrport
WEST . :
Eagle Junction Nundah
PRIMARY a
@ DFO Brisbane Airport
AIRPORT LINK TUNNEL l |

B8 Clayfield
@ Clayfield Markets
Lutwyche City @

SECONDARY
SOUTH Eagle Farm

Secondary Albion
South Sector 0 et 1L GATEWAY MOTORWAY

3.3 :
- (o] / CLEM JONES TUNNEL

Expected growth p/a
over next 10 years

@ Gasworks Plaza
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Setting the Scene

Ideally positioned in an affluent, inner-urban
location just 7km from Brisbane’s CBD,
Toombul is centred in a thriving trade area.

Surrounded by a number of Brisbane’'s most
desirable suburbs while also being close

to fast-growing trade regions including
Brisbane Airport, the well-established site

Is already visited by 6.2 million people each
year with strong growth forecasts.

Add in ease of access with close proximity to
public transport and a number of main arterials,
Toombul is the prime platform for expansion,
creating a new destination in its own right.

® 4,500

WORKERS
WITHIN Tkm

WALKABLE DISTANCE

& $1. /BN

RETAIL EXPENDITURE
BY 2020

$210m

FOOD CATERING
EXPENDITURE
BY 2020
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About Toombul i
REINVENTING
AN ICON
Newly Fitted Out &
Refurbished Stores

As Mirvac Retail applies its highly successful urban
retail strategy at Toombul, the centre is strengthens its
position as a retail, dining and entertainment hub for Centre
its affluent and aspirational community. Traffic MAT

+10%

as at Dec 2017

since acquisition

Centre Sales
MAT

) +5%
W . as at Dec 2017
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Toombul Reimagined

Mirvac Retail purchased the centre in 2016,
and launched its renaissance. Toombul is
currently undergoing a staged transformation
into a dynamic urban retail destination
catering to the changing local demographic.

Improvements were made to the carpark, with
the installation of travelators in the Kmart Mall
and the addition of 200 new undercover car
spaces in December 2016.

Internal upgrade works were completed in
the Fresh Food Mall, Target Mall and Target
Mall Amenities, ALDI Mall and Services Mall
in 2017, with Kmart Mall refurbishments
scheduled for completion in the near future.

A Cultural Hub

The vision is to reinvigorate Toombul as a
much-needed urban cultural hub. The centre's
ongoing reinvention offers customers a
carefully curated mix of established national
brands and independent, local operators

In a genuinely engaging environment.

Source: Mirvac Tenant Sales Analysis Report, Dec 2017
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About Mirvac Retail

EXPERIENCE

Broadway Sydney
A New Level Of Experience
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Broadway Sydney is Australia’'s most

IS EVE R ' I H I N G 1 = productive centre by MAT/m?. This iconic
I = = - urban centre serves the growing populations
i ] ] = & B N e y —_ _ [ : of Sydney’s inner city and inner west.
Mirvac Retail’s reputation as A W M T S T PAB 1 August 2016, Broadway launched its
an urban retail powerhouse is M M ey - . : excitintg Levtel deprer?mCt “foi“.”gabo'ih t
° . oy e ° - = 2 ; o i \ new integrated rasnion an ININg zone tha
built on its ability to consistently il i 1 ¥ L i has become a ground-breaking model for
deliver highly relevant and 4 I R retail innovation.
engaging lifestyle experiences | Y = S e More Info
for its urban customers. - ' W

Tramsheds
Reinventing The Dining
& Leisure Precinct

Another iconic landmark building
reinvigorated by Mirvac’s highly successful
urban retail strategy. This cultural hub
caters to the affluent customers of Sydney's
innerwest locals as well as shoppers from
across Sydney. Its unique experiential mix
of dining and leisure brings to life its vision
of ‘Connecting People to Providores'.

More Info

el W / o o | &) LR T Orion Springfield
3 11 sy e : g Central’s Town Square
A Community Dining Precinct

In 2016 Mirvac completed Orion Springfield
Central's Town Square dining precinct
adding an 8 Screen Event Cinema complex
and 10 casual dining operators to cement
the centre’s position as the leading retail
and lifestyle destination at the heart of

the vibrant and growing Ipswich region.
The relaxed indoor and outdoor design
tailored to the market and hand selected
combination of local and national operators
has ensured the precinct's success with
SPSM +36% above URBIS benchmark*.

- LNy e i e = e 2 : S % - 1
e | ¥ = it i Hif H L R T S *Café/Restaurant sales > 150sqm March 2018,

More Info
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Beyond Dining UNDERCOVER CAR PARKS

DEVELOPMENT
PLANS B

The new dining and

entertainment precinct will
further enhance Toombul’s
renaissance as a dynamic - |
and energetic social hub. S8 t5d 3 i e
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DIRECT VEHICLE ACCESS FROM MELTON RD
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(O Level G Existing Retail

Level 1 Dining & Entertainment Precinct
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SD102

8 Screen
Movie Theatre
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YOUR UNIQUE
OPPORTUNITY

Leasing Contact

Ashlee Hill
Senior Leasing Executive

P 0419 667 305

TO PLAY IN THIS SPACE

Toombul
1015 Sandgate Road
Toombul QLD 4012

T [07] 3266 7122

W toombul.com.au

Disclaimer: You rely on the information in this document entirely at your own risk. The information in this document.isspreliminary and subject fo change. Statistics contained within
this document have been sourced from the Document Sources noted. Any areas shown are approximate and subject to survey upon completion. Mirvac gives no warranty
as fto the accuracy, complefeness, currency or reliability of any of this information. Mirvac will not be liable for any inaccuracies,omissions or errors in the content nor for any
loss or damage arising from action taken in reliance on the information. Some of the content in this document may have been produced prior fo completion of construction
and development of Toombul. All photographs, diagrams, drawings, plans or other graphics are indicative only, may not be exact or accurate and are nof to be relied on as
representative of the final development. Changes may be made during project construction without notice. Lessees must rely on their own enquiries. This document is not an offer
or contract. Any forward-looking statements, projections or other estimates in this document, including estimates of projections at completion, predictions of future economic
and market conditions, and statements of anficipated outcomes, are “forward looking statfements” and are based upon certain assumptions that may change. Due to various
risks and uncertainties, actual events or results may differ materially from those reflected or contemplated in such forward-looking statements. All persons should make their own
independent enquiries as to the matters referred to in this document. Mirvac expressly disclaims any and all liability relating to, or resulting from, the use of, or reliance on, any
information contained in this document by any persons. Mirvac comprises Mirvac Limited (ABN 92 003 280 699 and Mir vac Property Trust (ARSN 086 780 645) including
its subsidiaries and sub-frusts respectively.
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